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What is a
Culture
of Health?





Transforming Health and Health Care Systems



Understanding 

perceptions, needs, and 

preferences



Goals:

• Understand how and when health

information sources are used 

• Understand satisfaction or dissatisfaction 

with existing sources

• Identify any unmet needs

Priority populations:

• Low-income / Uninsured

• Non-English Speakers

• Caregivers

• 4,068 consumer survey responses across 

income status, insurance status and 

language

• Focus groups with 51 consumers in 5 

sessions across 3 geographies

• 14 interviews/ethnographies 

• Review of academic / “grey” literature



What have we learned?

- What do people want?

- What are the barriers?

- Why does this matter?



What do people want?
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Information about cost 

50% of Americans have tried to find cost information before 

care

People with high deductibles, previously uninsured, are more 

likely to seek cost info
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What services are most useful? 

67
61 60

48 47 46
40

69 69 70

56 55
48 47

Under $50K Over 50K

% 

Rating 

Service 

Most 

Useful



For cost: friend, provider, insurer
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On whether to seek care: Dr. Google 
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On where to seek care: Dr. Google and 
friend
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People also look to alternative sources…
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And patient reviews



What are the barriers?
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Percent of Spanish speakers who felt that 
language was a barrier

49%

48%

47%

45%

Understanding medical billing

Understanding insurance

Communicating with doctors

Reading printed material from doctors



Feeling disrespected is a major issue

People who are uninsured, lower income significantly less 

likely to feel respected by providers

Lower income patients in poor health feel most disrespected





Why Does This Matter?



Real Health Implications

People can’t make good decisions for themselves without 

reliable information 

Financial toxicity is a real issue

People don’t follow guidance (non-adherence) when they 

don’t trust it

People who are engaged in their care have better outcomes, 

lower cost



So What Can We Do?



What are we doing at the Foundation to 
address these issues?

Trying to better understand the trust and respect issues between providers 

and patients

Helping providers talk more about cost 

Exploring what true patient centered measures would look like in health 

care- how to get people the information they need and center the system 

around it

Research on what consumers value in health care experiences

Using patient generated data to help patient/provider communication



What Can You Do? 



Resources



• Oliver Wyman/Altarum Institute: Right Place, Right Time  

oliverwyman.com/RightPlaceRightTime.html

• Public Agenda: Still Searching 

publicagenda.org/pages/still-searching

• Patient Advocate Foundation: Roadmap to Consumer 

Clarity: - npaf.org/roadmap/

• Finding Answers: Roadmap to Reducing Health Care 

Disparities - solvingdisparities.org/tools/roadmap

• Avalere Health: Studying how to bring cost conversations 

into the clinical encounter/ workflow - http://bit.ly/2ij9JEd


