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Disclosures

• Employed by Consumers Reports:

– Independent of industry, non profit, non partisan, 

consumer advocacy organization.

– Multimedia company, publisher of Consumer Reports, 

ConsumerReports.org

– Reach 20 million consumers per month

– Subscription business model but much of health 

content is free (Best Buy Drugs, Choosing Wisely)

• Focused for 78 years on providing an alternative 

perspective to advertising and promotion



Consumer Reports Health 

Ratings Center

• Multidisciplinary teams 

• Identify & evaluate best possible sources of 

data

• Data acquisition, analysis, validation

• Develop Ratings method; peer (internal and 

external) review and critique of method

• Consumer testing of displays/labels

• Work with journalists, advocacy, public 

relations to draw public attention
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Collaborations are a must!

• The Society of Thoracic Surgeons –

heart surgery outcomes

• The National Committee for Quality 

Insurance (NCQA) – health insurance 

performance data

• Cigna – C-section data (state-level)
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Public reporting basics

• Do not underestimate your audience

• Don’t try to reinvent the wheel

• A trusted brand is critical – for both 

collaboration and communication

• Invest in infrastructure!  (Yes, it’s that 

darn directory issue again!)
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Consumers do use Ratings!

• 2013 Price Waterhouse Cooper consumer study 

– CR the top source of info; 43% of respondents indicated that 

they had used Consumer Reports as a source 

• CR Research

– Drugs -- ~40% of readers planned to take action (e.g., 
changing their medication, doing research, discussing with a 
health professional) 

– Hospitals -- >40 percent would use the info to ensure family 

members had a safer stay;  7 percent said they used/would 

use the information to find a different hospital

– Insurance – 10 percent said they used/would use the info to 

switch plans
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• Nationally, C-

section rates 

ranged from 11% 

to 57%

• Hospitals in the 

same 

neighborhood 

varied >3.5x
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